Note:  This practice final is more difficult than the real final.  It is fill-in and they are much more difficult than multiple-choice questions.  Questions with a *** symbol will be on the exam and involve simple calculations.   Make sure you know how to do the calculations.
(1) According to the Boston Consulting Group growth-share matrix, a product that has low growth (the industry is growing slowly) but high market share is a ______________________________________.

 

(2)  ________   is used for market segmentation purposes. It is measured by looking at an individual's AIOs.

 

(3)  A wedding gown is an example of a ______________  convenience/shopping/specialty good.

 

(4)  A franchise is an example of a ________________ VMS

 

*** (5)  The price of gasoline has gone up by 100%, quantity demanded dropped by 18%, price elasticity is __________. Elastic or inelastic?

 

(6)  I am a professional who has become fairly successful because of a good education.  Career is very important to me and my parents had no education but worked hard to get me through law school.  I am a member of which social class? ____________

 

(7)  If a brand name has legal protection and no other firm may use that name, it is a_________________________.

 

(8)  Sometimes a company has something newsworthy to say about a particular product. They send a press release to important media (e.g., Wall Street Journal, NY Times).  It does not cost the company anything if it is used. This is known as ________________ .  

 

(9)  My job is to persuade people who come into the camera store to purchase expensive cameras.  I am quite knowledgeable and will spend a great deal of time with customers.  Once I convince a customer to buy a particular brand, I then ask another person to take care of the routine paperwork .   I am a __________ and the other salesperson is a _____________.

 

***(10) Suppose a one-page ad in the NY Posts costs  $80,000 and circulation is 640,000.  The CPM is:  _____________.

 

(11)  This is a type of advertising that has measurable response and allows the creation of databases:_______

 

(12)  A firm believes in making products and then doing everything it can to "push" the product on customers mainly through advertising and promotions.  They do not really care about satisfying customers.  They are following a _____________  concept.

 

*** (13)  A company sells suits on the web.  The cost of manufacturing 1,000 suits is as follows:  fixed costs = $20,000 and variable costs are $10 per suit. The desired rate of return before taxes is 80%.  The suits should be sold for:________

 

(14)  A firm decides to sell its line of $200,000  specialty racing cars in very few outlets.  In fact, the car can only be found in one dealership in New York City.  This type of distribution is known as ___________________.

 

(15)  You are thinking of buying a green suit.  You are afraid that both your male and female friends will laugh at you and tell you that you look stupid or weird in the suit.  This is know as _______________ risk.

 

(16)  I am the among the last people to try a new product.  I am a _________________.  My sister is among the first, she is a(n) ________________________.

 

(17)  A firm is interested in increasing market share by entering new areas.  This growth strategy is known as:____

 

*** (18)  The price of a product is $50, variable cost is $10 per unit, and fixed costs  are $40,000.  Breakeven is ___ units.

 

(19)  Marlboro has one of the most powerful brand names in the world.  They have decided to introduce a new brand of coffee with the Marlboro name. This is an example of _______________________.

 

(20)  A company is introducing a new brand of cereal and they are concerned with how the public will perceive it.  They want it to be seen as a health food, and a much healthier cereal than other brands on the market.   The company's ads and packaging will be used to make consumers believe that this is a healthy cereal.  This is an example of  _____________.

(21) This government agency is concerned with deceptive advertising and unfair business practices______________________.

(22)  An example of a product where the product decision is likely to be joint (both husband and wife):__________________

(23)  You enter a department store and it is playing soothing holiday music that reminds you of how nice it felt when you when you were young and received holiday gifts.  This is an example of which principle from psychology?_________________________.

(24)  You always purchase Cheerios when you go shopping.  You are at Costco and they have their own brand of HappyOs with a bright yellow box. In fact, it looks almost exactly like a box of Cheerios so you buy it.  This is related to which principle from psychology?___________________

(25)  You love a certain celebrity and you identify with her.  One day she shaves off all her hair and declares that the bald look is in:  "bald is beautiful."   You decide to shave off all your hair. This is an example of what concept:_____________

(26)  NYC decides to raise the toll at the Brooklyn Battery tunnel during rush hours to $5 and  $1 during non-rush hours. They are using:________________________

(27)  Getting the right amount of product to the right customer at the right place and at the right time is part of what is known as ____________

(28)  ___________ do not take title to the goods they sell.  Instead, they receive a commission.

(29)  This is a good way to extend the maturity stage (in the product life cycle) of a product.  This strategy was used by baking soda.

(30)  In this stage of the product life cycle, profits are at the highest.  This encourages many new firms to enter the industry.
*** (31)  You are considering running an ad in Business Week:
Readership = 4,500,000
Cost of one Page ad is $82,000
Calculate the CPM.

***(32) Suppose a college raises tuition from $4,000 per year to $6,000 and the number of enrolled students goes from 10,000 to 9,000, what is the price elasticity?  Is it elastic or inelastic?
(33) Suppose Marlboro introduces a new brand of cigarette that does not cause cancer and is actually good for a smoker.  It is not made from tobacco but from green tea leaves. The cigarette is called Marlboro Healthy.  This is an example of: 

(a) brand extension  (b) line extension  

(34)  A company is going to market a new kind of “peekaboe” bathing suit/thong for middle-aged men.   Many men like to feel that they are still young, even with a pot belly.  Research shows that many will buy the bathing suit but return it within ten days because they suddenly realize that the suit is inappropriate and does not fit the way they see themselves. This risk is known as:  

The way a consumer sees himself/herself is known as: 

A solution to the problem might be: 

(35) A company markets a tape to students on which one hears the ocean.  There is also a “hidden” message on the tape that repeats the sentence below one’s threshold:   “I am smart and will not forget what I learn.”  This is known as:   Does it work?

(36) An oil company is working on its mission statement and decides to define its business as “producing the cheapest gasoline in the world.”  What marketing mistake are they guilty of? Do you have a better idea for the company’s mission statement? 

(37)  A computer company has the philosophy that “we are not satisfied unless the customer is totally satisfied with his/her purchase.”  The company believes that this is the best way to achieve their goal of being a successful company and making a good profit. The philosophy they believe in is the ____________  concept.  

(38)  SWOT is an acronym for:  
(39) The ________  concept holds that a firm has to do more than simply satisfy the customer’s needs.  An organization must also consider the needs of society.  Thus, an organization has to consider social and ethical considerations in its marketing practices. 

(40)  The government decides to use marketing principles in order to achieve the positive social change of getting young people to stay in high school and not drop out. This is an example of:  

 

 

(1)  cash cow     (2) psychographics      (3)  specialty     (4)  contractual      (5)  .18   inelastic
(6)  upper middle     (7)  trademark     (8) publicity     (9)  order getter  and order taker    
(10)  $125    (11)  direct marketing   (12)  selling concept    (13)  $54   (14)  exclusive distribution
(15)  social risk   (16)  laggard, innovator   (17)  market development    (18)  1,000 units
(19)  brand extension   (20)  product positioning
(21)  FTC      (22) vacation, home, car    (23) Classical conditioning    (24)  stimulus generalization   (25)  reference group influence    (26)  peak user pricing   (27)  physical distribution   (28)  brokers and agent  (29)  new uses   (30) growth  (31) $18.22 [see below for solution]  (32)  .2, inelastic [see below for solution]  (33) line extension—it is still a cigarette.  (34)  psychological risk; self image.  Showing well-known celebrities made reduce both the social and psychological risk of wearing the bathing suit. Social risk is the fear that others will laugh at you; psychological is the fear that the product will not fit one’s self image, i.e., it is no longer appropriate.  (35) subliminal perception (the message is a subliminal message).  It does not work.  If you want to be smart, you have to work hard. (36) marketing myopia – see Levitt article.  It makes more sense to define the business as “producing cheap energy that does not harm the environment.”   (37) marketing concept (38)  Strength, Weakness, Opportunities, and Threats  (39)  societal marketing concept   (40) social marketing
 

 

 

 

Subject: Answers to Questions Dealing witih CPM and Elasticity

Readership = 4,500,000

Cost of one Page ad is $82,000

 

(31) Calculate the CPM

 

CPM  is (82,000 x 1,000) / 4,500,000

 

This is equal to 82,000,000 / 4,500,000 = $18.22  

 

CPM = $18.22 It costs $18.22 to reach 1,000 people

 

 

 

(32)

 

Tuition was raised by 50% (+ $2000 / $4000)

Enrollments declined by 10% (-1,000/ 10,000)

 

Price Elasticity if -10% / 50%  = .2

inelastic demand.  This means that quantity demanded was not very sensitive to the change in price.

